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Scientific value of this speech

e Meta analysis

e Published in audiological magazines
 Trade journals

e Own research

 Manufacturers documentation

* Colleagues opinion asked in an interview
e Colleagues opinion after a few drinks
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Hearing aid fitting

Starting points and goals

Client

| Clients
expectations satisfaction
and

demands

Acoustician
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Available fitting tools
to bridge the trail and error

[ Audiometry ]

[ Fitting rules ]

trail and error
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Available fitting tools
Audiometry

[ Fitting rules ]
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Available fitting tools
Inventory of handicap

[ Fitting rules ]

Inventory tools
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COSI, APHAS, .......

Audiometry
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Available fitting tools
to bridge the trail and error
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Inventory tools
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Available fitting tools
Fitting verification — lab testing

Verification by lab testing

[ Fitting rules

) ) FF test, REM, VSM

Audiometry
Inventory tools
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Available fitting tools
Fitting verification — lab testing
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Available fitting tools
Video an audio presentations
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Available fitting tools
Video an audio presentations

Bring the individual acoustic lifestyle into
the fitting room
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Available fitting tools

Video an audio presentations
, » [ﬂ% lchoir ﬁ:

Scene Selection
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Available fitting tools
Video an audio presentations

[ Fittine rules ][ COSl, APHAB,I FF test, ][ Video and ]
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But what are we really using

 Audiometry : air, bone threshold, speech discrimination
e Fitting rules: the one provided by the fitting module
e Verification: FF speech tests,

REM and VSM (sometimes)

* Inventory: Own cosi-based intake tools
e Media presentation: mostly for fine-tuning

e A small number of acousticians use advanced multi media
fitting tools

e WHY ...WAT IS WRONG?
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What do the non users say

e [ts not time-efficient
e |ts hard to select the right media for a client

e The media | want to use is not available in
every manufacturers fitting module

* A cup teaspoon works as a demo as well
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What do the (few) users say

e Clients show more commitment and understanding

A huge media library is not necessary, after some
time only about ten favorites are used

 Training and support are essential, before
implementation and during the first period of use

e The number of appointments needed for fine-tuning
gets lower without loosing client satisfaction

* |t would be easier if we had a link between the
individual demands, media clips and subjective
Improvement
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Conclusion

e Dutch acousticians use the same method for fitting as
they did 10 years ago, life sounds with coffeecups an
rubbing hands.

* |t makes sense to use interactive fitting tools

— They will only be used if its easy to use

— The tool must be “made for all brands”

— Has to link the presented media to the subjective demands
— Must be a part of the client file
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What do we ask Santa

e A fitting tool in which
— It is possible to evaluate each brand of hearing aid
— We can make an inventory of the individual demands
— Media clips will be suggested related to this inventory

— Clips can be added for fine tuning faint and loud sounds,
like loading the dishwasher

— Clips can be modified to individual real world situations

— The subjective improvement of the hearing aid fitting can
be evaluated

— Comes with a training and support program
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Thank you
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